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December 16 Project Start
January 11-13 Vermont Immersion Tour I
January 15 3 Surveys Launch
January 28 Media Audit Complete
February 8 Ψ.ǊŀƴŘŎŜƴǎǳǎΩ Interviews Complete
February 11-12 Vermont Immersion Tour II

Target Date for Draft Plan: March 4

PROGRESS TO DATE



75+4DAYS
MEETINGS WITH

COMPANIES | INDUSTRY ORGANIZATIONS | UNIVERSITIES | ENTREPRENEURS | AND MORE

KEY CONTACTS

VERMONT IMMERSION TOUR 



KEY FINDINGS: 
IMMERSION TOUR



DǊƻǿǘƘ Ƴǳǎǘ ōŜ ±ŜǊƳƻƴǘΩǎ 
number one priority. 

ÁPopulation (workforce gap)
ÁHomegrown businesses
ÁOut-of-state business relocation
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2 Company success stories 
abound, but few in-state 
ŎŜƭŜōǊŀǘŜ ±ŜǊƳƻƴǘΩǎ ōƛƎƎŜǎǘ 
business successes. 


